THE ASSOCIATION
The Connecticut Association of Boards of Education (CABE), is a not-for-profit
association serving local and regional boards of education. CABE is dedicated to
improving public education throughout the state and nation.

CABE offersawide array of information and management services to boards of
education and their administrative teams. We al so provide legal and negotiations
servicesto boards and advocate their interests in Hartford and Washington, D.C.,
through avery active government relations program.

THE JOURNAL
The CABE Journal isthe Association’smajor publication. It reaches virtually all
board members, superintendents and business managersin Connecticut. Itis
published 11 timesayear and is designed to encompass all material in an easy-to-

read fashion. Readers of the CABE Journal find awide range of educational topics

covered in each issue. All CABE members receive the Journal as part of their
membership.
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ADVERTISING
INSERTION
CONTRACT

Please sign and return to: Connecticut
Association of Boards of Education, 81
Wolcott Hill Road,Wethersfield, CT
06109

You are hereby authorized to insert the
following series of advertisementsin the
CABE Journal:

Date: Size of Ad:

Times of Insertion: Rate:

Instructions or Comments:

We shall furnish photo-ready advertise-
ment by:

(If no new copy is forthcoming
you may reprint the last ad published.)

The Connecticut Association of Boards of
education, publisher of the CABE Jour-
nal, reservestheright to reject advertising
which it seems unsuitable, and to refuse
acceptance of advertisements from adver-
tisers of questionable credit or trade stand-
ing. Advertising which simulates editorial -
content will be plainly marked advertise-
ment in typeline above or bel ow insertion.
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